This article provides a historical background of Chinese presence in Latin America and the Caribbean from the arrival of the first Chinese workers in the 1850s until the Great Depression. The objective is to demonstrate that Chinese businesses and investment in the region is far for being a recent phenomenon. Methodologically, this article explores an extensive bibliographic corpus and analyzes the International Chinese Business Directory of the World of 1913, one of the most important sources on Chinese businesses in the region. By focusing on the early migration patterns, the establishment of Chinese businesses and transnational economic networks, this article reveals how Chinese businesses were part of the urban landscapes of several Latin American and Caribbean cities, establishing historical commercial ties which continue, if in different forms, to this day.
Introduction
Within the growing context of Chinese businesses and investments in the global arena today, and as Chinese firms and economic agents continue to expand in Latin America and the Caribbean, it is necessary to contextualize this trajectory and move away from narrow interpretations that confine this expansion to the last decades. While the last decades of the twentieth and first decades of the twenty-first centuries have witnessed the intensification and growth of Chinese businesses across the Americas, there is still a lack of knowledge regarding the historical origins of Chinese businesses in the region. Indeed, most of the bibliography is centered around contemporary commercial exchanges. However, since the pioneering works of Hu-DeHart on Mexico, Peru and the Caribbean, recent years have seen a renewal in historiographical studies, mainly in English, that have valued diverse social, cultural and economic aspects of the Chinese diaspora in the Americas, focusing on their social and economic transnational ties. Within this context, this article provides a historical background of Chinese presence in Latin America and the Caribbean from the arrival of the first Chinese workers in the 1850s until the Great Depression. Considering that the development of Chinese businesses in the region was a phenomenon related to the presence of a large Chinese diaspora in the Americas, the history of Chinese migration to the continent is a key aspect.
As soon as the first Chinese newcomers contracted as coolies or free workers ended their contracts in rural zones in the 1870s, many of them moved to urban areas. Given the inclination of the Chinese community to open small shops in many of these cities, they became local suppliers of both national and imported products for the local population. Both the Chinese community and local population were also able to acquire products beyond the capitals or large cities; Chinese companies even reached the most remote towns in the Americas. Soon, members and transported 192 Chinese to work in the island of Trinidad, a pattern followed by other countries in the region. Despite slavery being legal until 1886 in Cuba, Spaniards also turned to Chinese workers for sugar plantations in the middle of a boom of this product in the international market (Hu DeHart 2009, 58) . Between 1847 and 1874, Cuban planters conducted what has been known as the "yellow trade," importing around 125,000 Chinese coolies and establishing eight-year contracts with them. In South America, the Peruvian economy was strongly affected by the slave ban, and in November 1849, the Congress passed a new immigration law that allowed the introduction of Chinese laborers into the country (Yen 2013, 77) . Peruvian landowners imported near 100,000 coolies during 1847-1974 to work the coastal guano mines and cotton plantations (Hu DeHart 2009, 58) .
Coolies suffered greatly, not only during their transportation to foreign lands, but also when in foreign territories. In the case of Peru, for example, the coolie trade was similar to the sale of African slaves and followed similar procedures; the open sale system of coolies was also common in Cuba, as was witnessed by the Cuba Commission sent by the Qing Empire (Yen 2013, 82) . Because of the extreme cruelties suffered by the coolies in the Americas between 1868 and 1972and especially after a Peruvian plantation owner in Callao marked his coolies with a hot iron as if they were slavesan international anti-coolie movement emerged. In addition to this, the publication of the Cuba Commission report in 1872 made the Chinese aware of the real conditions suffered by overseas Chinese. Under mounting international pressure, and the actions of Qing officials, the coolie trade came to an end in March 1874 (Yen 2013, 85-87) . The hard life and labor conditions of Chinese migrants overseas were hard in part because of the absence of protection of their government, as the country had no policies regarding overseas Chinese before the mid-nineteenth century. The lack of legal protection for Chinese While early Chinese migrants were predominantly young men, the second wave of immigration reduced the disparity of gender. Early male immigrants worked in mines, on railroads and in the fields, workplaces that owners considered incompatible with the need for wives and children (Tong 2003, 27) . With the second migration wave, women got involved in productive labor in the diaspora, and especially in the business and service sectors (Tan 2013, 6) . Women had an active role in charity activities and transnational aid to China during the Sino-Japan wars (1937) (1938) (1939) (1940) (1941) (1942) (1943) (1944) (1945) , as Palma and Montt (2017) have demonstrated for the Chilean case.
Establishment of Chinese Businesses
In consequence, in the first decades of the twentieth century, Chinese shops and services were an important part of the urban landscape in several cities in Latin American and the Caribbean.
Chinese grocery and dry goods stores were found virtually everywhere from the Mexican border to Chile. However, the increase of Chinese stores and services provoked mixed reactions among the local population. A relatively small, but not less important, group acknowledged the contribution of Chinese stores and restaurants where the working class could acquire products and services at reduced prices. As Drinot (2005) has studied for the case of Lima, in the middle of the food riots of 1909, a group of anarchists stated that far from undermining the economy, Asian business had become an integral and necessary part of the working-class economy, by providing not only the cheapest food available, but also a number of goods and services at affordable prices.
However, a majority considered the presence of Chinese business as an economic and social threat to the interests of the local population. As Hearn (2016) points outs for the case of Cuba and Mexicoand we can extend this to the rest of Latin America and the Caribbeanresident Chinese communities were confronted by the common perception that their commercial activities were strongly linked to ethnic favoritism and therefore threatened the national interest.
Because of this, an important part of society responded fiercely to the increase of Chinese immigration and their establishing of businesses. Anti-Chinese riots took place in diverse cities, such as Lima (1909) , Mexico (1911) and Jamaica (1918) , transforming the vandalization of Chinese stores into a symbol of racial hatred. As Johnson (1983) notes in the case of Jamaica, riots and violence were addressed toward the property of Chinese immigrants rather than at persons themselves.
Economic hardship had direct consequences regarding the anti-Chinese feeling, which made their businesses particularly vulnerable to attacks throughout Latin America and the Caribbean.
The Great Depression and its consequences exacerbated popular protests, causing forced closures of Chinese businesses in some countries, while other cases were much more dramatic.
As an example, we find the Sonoran (Mexico) looting, boycotts, massacres and racist legislation that banned Chinese-Mexican intermarriage and ordered the segregation of Chinese into racially restricted neighborhoods (Chao Romero 2010). As Hu-DeHart (2009) concludes, Sinophobia in Latin America and the Caribbean had economic roots and economic competition is central to explaining the anti-Chinese atmosphere in the first decades of the twentieth century. Indeed, the Chinese had an important presence in the Mexican market, particularly in laundry, restaurants, grocery and general merchandise. In 1919, of the 6,078 Chinese residents in Sonora, 70 percent of them were merchants, including store owners (Hu-DeHart 1989, 100). Within this context, and according to the conservative and xenophobic press, the Chinese in Mexico held the monopoly of the small commercial sector, practically excluding Mexicans. Indeed, already towards the end of the nineteenth century, a part of the press had begun a campaign that sought -according to them -to warn the Mexican population about the monopolization that the Chinese businesses were to small (Mexican) enterprises and how they could damage the local economy. cosmopolitan commercial community in Peru and developed a strategy to become known as 'foreigners' rather than merely as Chinese (McKeown 2001, 137-9) . Thanks to their high economic success and social prestige, they were able to move up socially and gain entrance to affluent neighborhoods and prestigious clubs and associations (Wong 1978, 351) . This elite not only had financial power and social connections, but also sought the appreciation of the local population though generous philanthropy. They also cooperated in the project of modernizing Peru, willing and able to fulfill President Augusto Leguía's (1919 Leguía's ( -1930 Despite the importance of mining and the saltpeter industry in Chile, very few Chinese were engaged in work in the mines. The majority preferred trade to get more money in less time and return to their homeland. As of the 1895 Census, there were 242 Chinese merchants in the country, most of whom had stores around saltpeter offices or provided groceries to these stores.
A minor number were dedicated to other sectors, such as restaurants or "Chinese coffee shops" (cafés chinos), described as places of "vices," where prostitution was practiced. In 1891, there a photograph of a businessmen. This was the case of Chinese herbalists such as Dr. Wong Him, who practiced in San Francisco. Unlike others, the advertising was written only in English because many Chinese herbalists sought to reach to the American population. Although there is no advertising of companies or products from Latin America and the Caribbean, within the Directory some businesses stand out above others. In the listings, there are some business written with a larger font size than the rest, and in some cases highlighted in bold. In a third group we find countries that specialized in the sale of luxury products such as silk; these were Argentina, Ecuador, Guatemala, and El Salvador. Although there was a certain homogeneity in the type of commercial establishments, some countries stood out for some sectors. For example, in Peru many merchants engaged in the sale of beans and rice, a sector that did not exist in other countries. The Chinese commerce in Mexico saw a large sector that provided services to the community, with an important number of laundries, hotels and restaurants. In Jamaica, Chinese merchants focused on the trade of salt goods, while in Cuba the trade of dry goods was one of the most important sectors.
It is also possible to observe the presence of infrequent businesses and professions in the 
Conclusion
As Hearn (2016) states, overseas Chinese communities in Latin America and the Caribbean are uniquely positioned to broker trans-Pacific cooperation. It is projected that in 2020 the PRC will increase its attention to the region as a destination for their exports, and it is very likely that it will replace the European Union as the second commercial destination for all Latin America, second only to the United States (Chang-Rodríguez 2015, 16). These privileged Caribbean today, but the notion of the Chinese as a threat to local economic enterprises still feeds many of press reports that appear in local newspapers today, accompanied by images of tentacles or threatening dragons (Montt Strabucchi 2018). Indeed, as Hearn (2012) explains regarding Chinese communities in contemporary Mexico, during periods of economic hardship, Chinese are still accused of and made to feel a threat to national interests.
As we have seen above, the new historiography that this article builds upon demonstrates is that trade relations between China and Latin America and the Caribbean have a long history, which originated as a result of the massive migration of Chinese workers to the Americas since the mid-nineteenth century. In some cases, these relationships have remained through time, as is the case of Peru. Indeed, Peru had the largest number of Chinese businesses according to the International Chinese Business Directory of the World of 1913; at present, China is its main foreign investor in one of its main economic areas, mining (Chang-Rodríguez 2015, 16) . In other cases, commercial relations are recent, as is the case in Brazil. This article thus reveals how Chinese businesses were part of the urban landscape of several Latin American and Caribbean cities, establishing historical commercial ties that continue, if in different forms, to
